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Public Affairs Overview (2008-09) 
 
About Us 
The public affairs team supports the College of Liberal Arts by communicating its achievements, expertise and 
special programs to public audiences from international news organizations to community partners.  We bring 
public perspectives to college decision-making and partner with faculty and staff to develop communication 
strategies that tell the collegeÕs story in clear, compelling and consistent ways. 
 
Public affairs services generally fall in two areas: media relations and publications.  However, we also 
facilitate activities such as constituency relations, event planning, photography and video production. 
 
Our work wouldnÕt be possible without the insight and the active participation of our college community.  
The Public Affairs Advisory Committee recognizes faculty and staff who work with the media on a regular 
basis and who promote their colleaguesÕ good work.  A list of members is available at: 
www.utexas.edu/ cola/ college_news/ current/ pacommittee/ . 
 
Media Relations 
 

¥ News Releases/ Event Advisories 
Public affairs writes and distributes news releases and event advisories to local, national and 
international media. In addition, the college provides event coordinators with contacts for community 
calendar placement. Feel free to forward requests to target specific markets, publications or reporters. 
 

¥ Media Requests and Interviews 
Please alert public affairs when you receive a media request. We may be able to provide information 
about the reporter. We may route the reporter to another professor if you are unable to fulfill the 
request. Finally, we arrange media interviews and photo opportunities throughout the college and at 
the universityÕs new Vyvx video studio. 
 

¥ Media Training 
A media interviewing guide and Dr. HamermeshÕs faculty-to-faculty advice on media interviews are 
available on the collegeÕs public affairs web site. The university also offers media training to faculty 
and staff members. Please contact us to register for the next session.  
 

¥ Media Tracking 
We maintain a monthly report of faculty and staff membersÕ media placement. Please forward 
information about articles and broadcasts that feature your good work and that of your colleagues. 
 

¥ Letters to the Editor/ Op-Eds 
Editors from The Wall Street Journal and Boston Globe recently shared their insights on op-ed 
placement. The editors indicated shorter, timely letters to the editor are more likely to be published 
than op-eds. Contact public affairs for guidance on how to write and submit an op-ed for 
consideration at daily newspapers. 

 
¥ Experts Guide 

The Office of Public Affairs has created an online experts guide at www.utexas.edu/ opa/ experts/ . 
Please complete the Faculty Media Profile available on the collegeÕs public affairs web site to be 
considered for inclusion in the electronic resource for media. Please include specific key words that 
reflect your research expertise, so we may accurately place media requests. Also, please feel free to 
share any interests or limitations (markets, topics, media format). 
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Publications 
 

¥ Life and Letters Magazine 
The College of Liberal Arts magazine is published twice per year. It is distributed to the liberal arts 
community, including faculty members, alumni and friends of the college. This year, the college will 
create theme-oriented issues to leverage some of the collegeÕs core competencies. We will create a 
faculty committee of advisers for each theme:   

Gateway to the A mericas (Winter 07-08) focusing on research in Latin 
America and changing U.S. demographics.   

The H uman Condition (Summer 08) highlighting psychology, sociology, 
anthropology, the Population Research Center and the humanities.   

The A merican Ci tizen and Modern Democracy (Fall 08) showcasing 
the collegeÕs expertise in political, social and international issues. 

 Submit story ideas to Christian Clarke C‡sarez at christianc@mail.utexas.edu. Read the current 
issue at www.utexas.edu/ cola/ life_and_letters/ . 
 

¥ Web Features 
Each week, the Office of Public Affairs highlights faculty, research and programs in a banner feature 
story on the university homepage, www.utexas.edu. To read previous liberal arts web features, visit 
the archive at www.utexas.edu/ cola/ news_and_publications/ web_features/ . 

 
¥ Electronic N ewsletters 

The college publishes three electronic newsletters for internal and external constituencies:  
The L iberal A rts Insider (bimonthly) for faculty and staff members. Submit news 

items to Jennifer McAndrew at jennifer.mcandrew@mail.utexas.edu. 
The Student L ounge (once per semester) for students. Submit story ideas to Jessica 

Sinn at jt1221@mail.utexas.edu. 
DeanÕs A lumni N ewsletter (twice per semester) for alumni and friends of the college. 

 
¥ College Web site 

The web serves as the front door to liberal arts for students, parents and the public who are new to 
the college. Public Affairs maintains the home page for the college, including the news, events and 
feature postings. The college is in the process of redesigning its top level and departmental web sites. 
Submit events for the college calendar www.utexas.edu/ cola/ web_forms/ events_request/ . 

 
¥ College Fact Sheet 

We are in the process of developing a college fact sheet, which will provide an overview of the 
college, including information on enrollment, research, faculty and staff members, programs, 
rankings, honors, public and private support, degrees offered and awarded, and alumni. 

 
¥ Writing/ Editing Support 

Public affairs staff members are available to provide guidance and editing support for promotional 
publications from brochures to the web.  The universityÕs office of public affairs publishes a 
university WriterÕs Style Guide to present information in a clear and consistent manner. 

 
¥ Marketing, Branding &  Design 

Shells for brochures and programs are available from the deanÕs office. These shells are compatible 
with most desktop publishing programs. The print shop maintains job numbers for these materialsÑ
from letterhead to single and tri-fold brochuresÑ which are available in both green and blue with 
burnt orange accents. Electronic versions of the college logo are available upon request. 
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The Design Center in the central Office of Public Affairs provides a wide range of services to create 
tailored promotional materials for academic programs and events. Learn more about the Design 
CenterÕs capabilities at www.utexas.edu/ opa/ design/ . 

 
 
Other Services 
 

¥ Photography 
The public affairs office maintains an electronic database of faculty and staff photos (headshots). If 
your photograph is not on file with the college, please schedule an appointment during the next photo 
session. The college also maintains a small stock of campus and college photos for publications. We 
work with the university photographer for official photographic needs or specific shots for 
publications. For dates and times, please contact Jessica Sinn. 
 

¥ Video Production 
We work with central public affairs and Liberal Arts Instructional Technology Services (LAITS) to 
coordinate the Take 5 mini-lecture video series showcased on the universityÕs homepage at 
www.utexas.edu/ inside_ut/ take5/ .  Public affairs also worked with the Student Affairs division and 
LAITS to create the collegeÕs first student orientation video. 
 

¥ Event planning 
Public affairs staff are available to provide advice on event planning, from developing strategic 
messages to creating photo opportunities to building campus and community relations. In addition, 
the college will provide event coordinators with contacts for community calendar placement. 

 
¥ Government Relations 

Public affairs works with the universityÕs governmental relations team to respond to questions from 
the legislative and executive branches of local, state and federal government. 
 

 
_____________________________________________________________________________________ 
  
Our Team 
For more information, please contact one of our team members. 
 
Christian Clarke C‡sarez Jennifer McAndrew Jessica Sinn 
Director of Public Affairs Public Affairs Specialist II   Public Affairs Specialist I 
512-471-4945 512-232-4730 512-471-2404  
christianc@mail.utexas.edu jennifer.mcandrew@mail.utexas.edu  jt1221@mail.utexas.edu 
 
 
 
 
 
 
 
 
 
 


