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Executive Overview

Introduction

In late 2002, The University of Texas at Austin commissioned a state-wide survey
to assess Texans’ opinions and perceptions regarding higher education.  The survey was
designed to inform the Commission of 125 on Texas adults’

! Perceptions of the best universities in the United States as well as their
evaluations of a specific set of universities.

! Opinions regarding certain characteristics or factors that can be used to
define the best universities in the United States.

! Opinions and perceptions of The University of Texas at Austin.

! Perceptions of the usefulness of specific communication vehicles for
disseminating information about The University of Texas at Austin.

A total of 1003 randomly selected Texas adults was interviewed by telephone in
November and December of 2002.  To ensure objectivity, the survey participants were not
told that the survey was sponsored by The University of Texas at Austin.  Bilingual
interviewers were used where appropriate, and standard, accepted research procedures and
techniques were employed.  Consequently, the results of the survey should be considered
representative of Texans’ opinions and perceptions regarding higher education generally, and
The University of Texas at Austin specifically.

The results of the survey are summarized in this document.  Also included in this
document are a brief discussion of the research methodology employed and a copy of the
questionnaire.  Specific responses to many of the questions asked are contained in a separate
document (“Volume II”).

Selected Insights

! Harvard University is considered to be the best university in the United
States, primarily because of its general reputation.

! The University of Texas at Austin is considered to be one of the best
universities in the United States.
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! Prominent reasons for considering The University of Texas at Austin to be
one of the best universities include:

" Acquaintance with someone who attended The University

" The University’s general reputation

" Diversity of students and academic programs

" The University’s athletic programs

" The University’s faculty

" The Law School

! When compared with 11 other leading universities on a 10-point rating
scale, the positive rating of The University of Texas at Austin is surpassed
only by the ratings of Harvard University and Stanford University.

! The most important characteristics or factors defining a great university
are:

" Providing the highest quality education for its students

" Attracting the best faculty to teach students

" Building character and promoting ethical behavior

" Providing opportunities for life-long education and career development

" Building new generations of leaders

! The University of Texas at Austin is most frequently associated with
athletics, especially football.

! Perceived strengths of The University of Texas at Austin include good
faculty, academic programs, and athletic programs.

! Perceived weaknesses of The University of Texas at Austin include its
size, a general party atmosphere, and an emphasis on sports over
academics.

! There is virtual consensus that a degree conferred by The University of
Texas at Austin is highly valued.

! The University of Texas at Austin is believed to provide its students with
the highest quality education available; it is also believed that The
University community is ethnically diverse.
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! The University of Texas at Austin is likely to be recommended to a friend
or family member planning to attend college.

! The University of Texas at Austin is believed to have a positive impact on
the State of Texas.  At the same time, The University is not believed to
have an impact on personal lives.

! About 30 percent of the advice directed at the president of The University
of Texas at Austin focuses on making The University more affordable.

! The Internet and The University of Texas at Austin’s website are
considered to be the most useful of seven sources of information about
The University of Texas at Austin.

University Ties

Analysis of survey data in conjunction with enrollment numbers provided by
The University suggests that more than a quarter of the households in Texas have
some sort of familial tie to The University of Texas at Austin.  These ties include
personally attending The University or having some relative (spouse, child, parent,
sibling, or other family member) attend The University of Texas at Austin.
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Section 1

Leading Universities: Awareness & Evaluation

This section of the report contains the results from asking survey participants several
questions designed to identify the universities that they believe to be the best universities in
the United States and the reasons for their beliefs.  Survey participants were first asked a
series of open-end questions to elicit their top-of-mind awareness (unaided recall) of the best
universities in the United States.  Up to nine mentions were permitted.  The wording of the
top-of-mind awareness open-end questions is as follows:

When you think about the best universities in the United States, what
universities come to mind?

For each of the first three mentioned universities, survey participants were asked why
they believed that specific university was one of the best universities in the United States.
In particular, they were asked:

What is it about [university named] that makes it one of the best universities?

Both of these questions allowed the survey participants to answer in their own words.
No answers were provided in the questions, or suggested by the interviewer.

This section also contains the results of asking survey participants a series of
questions about 12 particular universities.  Specifically, survey participants were asked to
report  the extent to which they considered each of the 12 universities, including The
University of Texas at Austin, to be a “leading university.”  This was accomplished by
having survey participants rate each of the universities on a 10-point scale.  

Top-of-Mind Awareness of Best Universities

Of the 1003 survey participants, virtually all, 995, were able to mention at least one
university when asked the question, “When you think about the best universities in the
United States, what universities come to mind?”  The 995 survey participants provided a
total of 2,480 responses to the question.  Thus, the “average” survey participant mentioned
2.5 universities; two survey participants mentioned nine universities.  A total of 190 distinct
universities and colleges were mentioned.

Figure 1-1 presents those universities mentioned first by at least one percent of the
survey participants, together with the percentage of the survey participants mentioning it.
Harvard University was the most frequently first-mentioned university.  Approximately one-
quarter of the survey participants (24%) mentioned it first, followed by The University of
Texas at Austin with 18 percent first-mentions and Texas A & M University with 14 percent
first-mentions.  Volume II of this report contains a complete listing of all universities and
colleges mentioned by the survey participants.
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Figure 1-1: Top of Mind Awareness - Best Universities
1st university mentioned

(Total Sample)

Question wording:  When you think about the best universities in the United States, what universities come to mind?

Only universities mentioned first by at least 1% of the survey participants are displayed.
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Survey participants from UT alumni households were significantly more likely to
mention The University of Texas at Austin first (30%) than were survey participants from
other households (17%).  Middle-aged survey participants – those 35 to 54 years old – were
significantly less likely to mention The University of Texas at Austin first (14%) than were
the younger and older age cohorts (20% and 22%, respectively).  Responses did not differ
as a function of education or gender.

Figure 1-2 presents the universities most frequently mentioned as being one of the
best universities (regardless of which university was listed first) by at least one percent of the
survey participants.  Twenty-six different universities were mentioned as being best by at
least one percent of the survey participants.  As might be expected, Harvard University was
mentioned by more survey participants than any other university. Approximately 41 percent
of the survey participants mentioned Harvard University as being one of the best universities
in the United States. Approximately one-third of the survey participants, 34 percent,
mentioned The University of Texas at Austin as being one of the best universities in the
United States.  Other frequently mentioned universities include Texas A & M University,
mentioned by 27 percent of the survey participants, Yale University, mentioned by 23
percent, and Stanford University, mentioned by 10 percent.
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Figure 1-2: Top of Mind Awareness - Best Universities
all universities mentioned

(Total Sample)

Question wording:  When you think about the best universities in the United States, what universities come to mind?
Base = 1003 participants (multiple responses permitted, since each survey respondent can mention more than one university)
Only universities mentioned by at least 1% of the survey participants are displayed.
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The two in-text tables below respectively show the number and percentage of survey
participants who mentioned or did not mention Harvard University and The University of
Texas at Austin as being among the best universities in the United States, and The University
of Texas at Austin and Texas A & M University as being among the best universities in the
United States.  Thus, for example, about 9 percent of the survey participants believed that
both Harvard University and The University of Texas at Austin were among the best
universities in the United States, whereas 22 percent mentioned both The University of Texas
at Austin and Texas A & M University as being among the best universities.

Distribution of Survey Participants’ Mentions
of Two Leading Universities: Harvard &
The University of Texas at Austin (n=1003)

Percent
Response

Mentioned both Harvard and UT      92    9.2%

Mentioned Harvard, but did not mention UT    320  31.9%

Mentioned UT, but did not mention Harvard    246  24.6%

No mention of either Harvard or UT    344  34.3%
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Distribution of Survey Participants’ Mentions
of Two Leading Universities: Texas A & M &
The University of Texas at Austin (n=1003)

Percent
Response

Mentioned both A & M and UT    224  22.3%

Mentioned A & M, but did not mention UT    155  15.5%

Mentioned UT, but did not mention A & M    114  11.4%

No mention of either A & M or UT    510  50.8%

More than three-quarters (78%) of the survey participants mentioned either Harvard
University, The University of Texas at Austin, or Texas A & M University when answering
the “best universities” question.  Only two percent of the survey participants mentioned all
three universities.

Reasons for Identifying the Top Three Universities

After the survey participants had identified what they considered to be the best
universities in the United States, they were asked, “What is it about [the university
mentioned] that makes it one of the best universities?” for the first three universities
mentioned.  Three universities are analyzed in detail:  Harvard University, The University
of Texas at Austin, and Texas A & M University.

Among the survey participants who mentioned Harvard University as being one of
the best universities, more than 40 percent stated that Harvard University’s general reputation
was the primary reason it was believed to be one of the best universities.  Other related
reasons include prestige, academics, and the quality of its graduates. Harvard Law School
was mentioned by 11 percent of the survey participants as a reason for Harvard University
being identified as among the best universities.  

Typical reasons given by the survey participants when explaining why they believed
Harvard University is one of the best universities include:

• “Continuously have toughest entrance requirements; highest qualified 
undergraduates; seek diverse students that make student body well
rounded; renowned; funded so they can conduct good research; and
faculty and student body.”

• “I think it’s the hardest to get into and the most prestigious.”

• “Graduated some of our finest minds; fine reputation for higher
education.”

• “Lot of successful individuals come out of that university; reputation.”

• “Tradition.  One of the best law schools if not the best.  Best business
school; of top CEOs in the country, most have degrees from  there.”
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Figure 1-3: Prominent Reasons for Mentioning
                The University of Texas at Austin

             as One of the Best Universities

Question wording:  What is it about The University of Texas at Austin that makes it one of the best universities?
Base: Survey participants who mentioned The University of Texas at Austin as one of the three best universities.  
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Volume II of this report contains all of the reasons given by survey participants to support
their perceptions of the best universities in the United States.

The reasons given for why The University of Texas at Austin was believed to be one
of the best universities were considerably more diverse than those given for Harvard
University and, indeed, reflected a different and more specific focus.  For example, whereas
40 percent of the survey participants stating that Harvard University is one of the best
universities said it was because of general reputation, only 10 percent of the survey
participants stating that The University of Texas at Austin is one of the best universities gave
“general reputation” as a reason. The most frequently mentioned reason was categorized as
“knowing someone who had attended The University of Texas at Austin.”  As Figure 1-3
shows, 17 percent of the survey participants stating that The University of  Texas at Austin
is one of the best universities provided a response that was categorized as knowing someone
who attended The University.
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Figure 1-4: Prominent Reasons for Mentioning
Texas A & M University

            as One of the Best Universities

Question wording:  What is it about Texas A & M University that makes it one of the best universities?
Base: Survey participants who mentioned Texas A & M University as one of the three best universities. 
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Typical reasons given by the survey participants when explaining why they believed
The University of Texas at Austin is one of the best universities in the United States include:

• “State university, very large school, lower tuition, very good value for
education.”

• “Availability; number and type of programs; the professors; the
reputation.”

• “Because I live in Texas and I know that it is good.”

• “I know a lot of people that went there.”

• “Good reputation.”

The reasons given by survey participants stating that Texas A & M University is one
of the best universities are also more diverse than the reasons given for Harvard University.
The most common reason for believing Texas A & M University is a leading university is
similar to the most frequently given reason for The University of Texas at Austin – “knowing
someone who had attended TAMU.”  Twenty percent of the survey participants mentioning
Texas A & M University as one of the best universities gave this reason. Agriculture and
veterinary medicine programs were also frequently cited reasons.  Figure 1-4 contains the
most frequently mentioned reasons why Texas A & M University is considered to be one of
the best universities in the United States.



1Rating scale categories ranged from “definitely is not a leading university” (“1”) to “definitely is a
leading university” (“10”).  The universities were presented to the survey participants in random order.
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Typical reasons given by the survey participants when specifying Texas A & M
University as one of the best universities include the following verbatim responses:

• “Very well-knit, alumni are great, good camaraderie, anywhere you go
there’s always someone who knows Texas A & M.”

• “Good agriculture studies and veterinary studies.”

• “I know a lot of people that came from there.”

• “Pride, attitude of students is greatest out of all schools.”

• “Tradition and unity that hold graduates together even after graduation.”

Evaluation of Selected Universities

To provide a more detailed frame of reference for evaluating The University of Texas
at Austin, survey participants were presented with 12 universities and, for each one, asked
to evaluate the extent to which they believed it to be a leading university on a 10-point rating
scale.1  The universities included four private universities and eight public universities:

Harvard University
Rice University
Stanford University
University of Notre Dame
University of California at Berkeley
University of Illinois
University of Wisconsin at Madison
The University of Texas at Austin
University of Michigan
University of Oklahoma
University of California at Los Angeles
Texas A & M University

The question wording used for the rating scales was:

I’m going to read you the names of some universities, and for each one that
I name, I would like you to rate to what extent you believe it is a leading
university.  For your response, please use a 10-point scale–where 1 means
it definitely is not a leading university and 10 means it definitely is a leading
university.  First, let me read you the names of the universities that you will
be rating.
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Figure 1-5: Average Ratings - Leading University Evaluation
(Total Sample)

Question wording:  I'm going to read you the names of some universities, and for each one that I name, I would 
like you to rate to what extent you believe it is a leading university.  For your response, please use a 10-point 
scale--where 1 means it definitely is not a leading university and 10 means it definitely is a leading university.

Sample sizes are shown in parentheses.
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The average (mean) ratings for the 12 universities are presented in Figure 1-5.  Only
two universities, Harvard University and Stanford University, were rated more positively
than The University of Texas at Austin.  Harvard University, with a mean rating of 9.3 on
the 10-point scale, was rated significantly higher than both Stanford and The University of
Texas at Austin.  However, there is no statistically significant difference between the mean
rating of Stanford University and that of The University of Texas at Austin.  Three other
universities also achieved very positive ratings: Texas A & M University, University of
Notre Dame, and Rice University.  Volume II of this report contains distributions of the
ratings for the 12 universities.

Although both Harvard University and The University of Texas at Austin were rated
very positively, they were rated relatively less positively by survey participants who were
college graduates than by survey participants without a college degree.  Stanford University,
on the other hand, was rated similarly across educational categories.  Lower income survey
participants – those with annual household incomes of less than $25,000 – rated The
University of Texas at Austin significantly higher than those with household incomes
exceeding $25,000.  Females tended to rate The University of Texas at Austin higher than
did males.  Survey participants from alumni households and those whose relatives had
attended The University of Texas at Austin were significantly more positive in their ratings
of The University than were those survey participants not having such a relationship.



2Non-response is more likely to occur when a survey participant indicates a lack of familiarity with
the university being rated.
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Figure 1-6: Leading University Evaluation
(Total Sample)

Question wording:  I'm going to read you the names of some universities, and for each one that I name, I would 
like you to rate to what extent you believe it is a leading university.  For your response, please use a 10-point scale 
-- where 1 means it definitely is not  a leading university and 10 means it definitely is a leading university.

Sample sizes are shown in parentheses.
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The relative rating of a university is in part a function of the familiarity of the public
with that university.  Specifically, there is a correlation between familiarity with a university
and its rating.  Figure 1-6 contains a graph showing the correspondence between ratings and
non-response.2  In general, the more familiar a university (as indicated by a low non-response
percentage), the higher the percentage of survey participants rating the university a “10.”
Note that the two universities rated the least positively (University of Illinois and University
of Wisconsin at Madison) also had the largest non-response percentages (37% and 38%,
respectively).

Insights

Among Texas adults, Harvard University is generally considered to be the best
university in the United States.  More than one-third of Texas adults believe The University
of Texas at Austin is one of the best universities in the United States.

Harvard University is considered to be the best university primarily because of its
general reputation. The University of Texas at Austin is considered to be among the best
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universities for a variety of reasons.  Frequently mentioned reasons for considering The
University of Texas at Austin to be one of the best universities include being acquainted with
someone who has attended The University, its general reputation, its athletic programs, its
faculty, and the Law School.  Texas A & M University is largely recognized for its
agriculture and veterinary medicine programs, its general reputation, its tradition,
engineering, camaraderie, and its military emphasis.

When compared with other selected universities, The University of Texas at Austin
is considered a leading university by Texas adults.  Its very positive rating is surpassed only
by the ratings of Harvard University and Stanford University. 

In general, it appears that Texas adults’ awareness of, and perceptions regarding,
universities are at least partially functions of familiarity.  More than 30 percent of the 190
different universities and colleges mentioned in response to an open-end question were
located in Texas, and more than 40 percent of the total number of universities and colleges
mentioned were Texas institutions.  Extrapolating from all survey data, including refusals
to participate and terminations, it is estimated that a minimum of approximately 10-15
percent of Texas adults has no knowledge of specific institutions of higher education in the
United States.  Additionally, 3-5 percent of Texas adults appear to have only minimal
knowledge of higher education institutions.
 

Proximity and familiarity appear to be proxies for quality.  Of those Texas adults who
do appear to be aware of, and have an opinion about, leading universities, college graduates
seem to be more discriminating than individuals who do not possess a college degree.  More
specifically, individuals without college degrees displayed a tendency to possess less
awareness of universities generally but to rate all of the evaluated universities relatively more
positively than did college graduates. As might be expected, there is a direct relationship
between educational level and responses to the open-end “best universities” question.  The
more education a survey participant possessed, the more universities mentioned.



1Scale categories ranged from “not at all important” (“1") to “very important” (“10").  The
characteristics were presented to the survey participants in random order.
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Section 2

Factors Important in Defining the Best Universities

This section of the report presents the results from asking survey participants to rate,
on a 10-point scale, the importance of 17 characteristics or factors that can be used to define
the best universities in the United States.1  The specific question wording was:

Different people have various ideas about what characteristics or factors are
important in defining the best universities.  As I read you a list of some of
these characteristics, I’d like you to tell me how important each one is in
making a university great.  For each characteristic I mention, I'd like you to
think of a 10-point scale where 1 means "Not at all Important" and 10 means
"Very Important."  In thinking about what makes a university great, on a
scale of 1 to 10, how important is it that a great university...

The 17 characteristics or factors used to define the best universities were:

Provides the highest quality education for its students.

Conducts research and makes new discoveries that benefit society.

Builds new generations of leaders.

Contributes to economic growth.
 
Attracts major research grants & funding from government.

Develops new technologies for industry.

Performs scientific research that improves health.

Provides opportunities for life-long education and career development.

Offers reliable information and expertise to government.

Promotes an appreciation of culture and the arts.

Makes information and learning resources available to the public through
the Internet.
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Figure 2-1: Importance of Factors in Defining the Best Universities
Average Ratings

(Total Sample)

Question wording:  Different people have various ideas about what characteristics or factors are important in defining the best universities.  
As I read you a list of some of these characteristics, I'd like you to tell me how important each one is in making a university great.  For each 
characteristic I mention, I'd like you to think of a 10-point scale where 1 means "Not at all Important" and 10 means "Very Important."

9.7

9.2

9.1

9.0

9.0

8.9

8.9

8.9

8.7

8.7

8.6

8.5

8.4

8.2

8.1

7.9

7.9

Provides highest quality education for students   

Attracts the best faculty to teach students  

Builds character and promotes ethical behavior  

Provides opportunities for lifelong development  

Builds new generations of leaders

Promotes responsible citizenship

Performs scientific research that improves health 

Promotes ability to get along with people  

Attracts the best faculty to conduct research  

Conducts research that benefits society  

Improves public schools

Contributes to economic growth

Develops new technologies for industry  

Attracts major research funding from government  

Makes information available to public by Internet 

Offers reliable information to government  

Promotes an appreciation of culture and arts  

5 6 7 8 9 10

Average (Mean) Rating

Education
Research
Service

Builds character and promotes ethical behavior.

Promotes an ability to get along with people of different cultures and backgrounds.

Improves public schools.

Promotes responsible citizenship.

Attracts the best faculty to teach students.

Attracts the best faculty to conduct research.

The average (mean) ratings for the 17 factors are presented in Figure 2-1.  As would
be expected, the factor “Provides the highest quality education for its students” received the
highest average rating on the importance scale, significantly higher than any other factor.
The factor with the second highest average rating was “Attracts the best faculty to teach
students,” followed by “Builds character and promotes ethical behavior,” “Provides
opportunities for life-long education and career development,” and “Builds new generations
of leaders.”



2The percentage of survey participants who assigned ratings of 9 and 10 to the factor “Provides the
highest quality education for its students” was used as a baseline, from which the ratings of 9 and 10 for all
other factors were compared.  Ninety-one percent of the survey participants rated this baseline factor as
either a 9 or a 10 on the 10-point scale.  All other factors were standardized to this baseline by computing
the ratio of total percentage of 9 and 10 ratings to the corresponding baseline percentage.
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Figure 2-2: Relative Importance of Factors Defining the Best Universities
(Total Sample)

Question wording:  Different people have various ideas about what characteristics or factors are important in defining the best universities.  
As I read you a list of some of these characteristics, I'd like you to tell me how important each one is in making a university great.  For 
each characteristic I mention, I'd like you to think of a 10-point scale where 1 means "Not at all Important" and 10 means "Very Important."
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Because of its nature and high rating, the factor “Provides the highest quality
education for its students” was used as a baseline against  which to compare the importance
ratings of the other 16 factors.2  This factor, in effect, serves as a definitional check on the
other responses.  Figure 2-2 presents the importance of the factors relative to the baseline
factor (shown as 100% in Figure 2-2).  The second highest rated factor, “Attracts the best
faculty to teach students,” is perceived as 85 percent as important as the baseline factor.  The
factor  “Builds character and promotes ethical behavior” is perceived as 84 percent as
important as the baseline factor.

At the other end of the importance spectrum, the factor “Promotes an appreciation
of culture and the arts” is perceived as only 48 percent as important as the baseline factor.
The  factor “Offers reliable information and expertise to government” is perceived as 51
percent as important as the baseline factor in defining the best universities.  In general,
percentages that differ by more than two percentage points indicate that the corresponding
factors are perceived as being significantly different.  In other words, a difference of two
percentage points or greater indicates significantly different perceptions.
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Survey participants who were college graduates generally assigned significantly lower
ratings (i.e., less importance) to each of the factors than did survey participants who did not
attend or graduate from college.  One explanation for this finding is that those survey
participants who were college graduates were more discriminating in their responses than
were survey participants not having a college degree.

Table 2-1 presents the “importance rank order” of the 17 characteristics or factors for
three education groups.  The table shows that while these groups possessed the same general
importance rank order, certain logical differences are apparent.  For example, survey
participants who were college graduates placed less importance on a great university
providing opportunities for life-long education  and career development as well as improving
public schools than did survey participants not having a college degree.  But at the same
time, survey participants possessing a college degree placed more importance on promoting
responsible citizenship relative to survey participants not possessing a college degree.

Table 2-1
Importance Rank Order of Factors for Three Education Groups

Overall
Rank
Order

Factor Defining Best Universities
Rank Order 

 College            Some           HS Grad
   Grad             College           or less

1 Provides the highest quality education for its students 1 1 1

2 Attracts the best faculty to teach students 2 3 2

3 Builds character and promotes ethical behavior 3 2 3

4 Provides opportunities for life-long education and career
development

6 4 4

5 Builds new generations of leaders 4 5 5

6 Promotes responsible citizenship 5 7 7

7 Performs scientific research that improves health 7 6 8

8 Promotes an ability to get along with people of different cultures
and backgrounds

8 8 6

9 Attracts the best faculty to conduct research 10 10 9

10 Conducts research and makes new discoveries that benefit society 9 9 12

11 Improves public schools 13 12 10

12 Contributes to economic growth 12 11 11

13 Develops new technologies for industry 11 13 13

14 Attracts major research grants & funding from government 14 15 14

15 Makes information and learning resources available to the public
through the Internet

15 14 15

16 Offers reliable information and expertise to government 17 17 16

17 Promotes an appreciation of culture and the arts 16 16 17
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In addition to the relationships between education and factor importance ratings, there
were significant relationships between four factor importance ratings and gender.  In
particular,  females tended to assign higher ratings than did males to the following factors:

• Promotes an appreciation of culture and the arts.

• Attracts major research grants & funding from government.

• Makes information and learning resources available to the public through
the Internet.

• Promotes an ability to get along with people of different cultures and
backgrounds.

Only one relationship between the importance ratings and survey participants’
household income merits mention.  Annual household income was inversely  associated with
ratings of the factor “Contributes to economic growth.”  The greater a survey participant’s
household income, the less important the factor was rated.

Likewise, age was associated with only one rating.  Survey participants 55 years of
age and older rated “Promotes responsible citizenship” as being significantly more important
than did survey participants younger than 55 years of age.  There was no difference in
average rating between the youngest cohort (18 to 34 years of age) and the middle-aged
cohort (35 to 54 years of age) on this factor.  There were no significant relationships between
importance ratings and alumni status.

Insights

Texas adults tend to rate all 17 of the studied characteristics or factors that can be
used to define the best universities in the United States as being very important.  Even so,
there were significant differences across the 17 characteristics in terms of their relative
perceived importance.  It is almost tautological to state that Texas adults believe the most
important characteristic defining the best universities is providing the highest quality
education for students.  The second-most important characteristic of the best universities is
the ability to attract the best faculty.  The characteristic perceived to be least important is
promoting an appreciation of culture and the arts.  In general, Texas adults believe the role
of the best universities is not strictly limited to providing a narrow, traditional educational
experience.  Rather, they seem to be espousing a role for the best universities wherein
students receive a broad education that goes beyond books and academics to encompass
learning that leads to well-rounded and productive citizens.
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Section 3

Perceptions of The University of Texas at Austin

This section of the report contains the results from asking survey participants a series
of questions designed to ascertain their perceptions of The University of Texas at Austin.
Survey participants were first asked open-end questions about top-of-mind associations with
The University of Texas at Austin and its perceived strengths and weaknesses.  They were
then read 13 statements about The University of Texas at Austin and requested to indicate
the extent to which they agreed or disagreed with each statement.  Finally, they were asked
a combination of closed-end and open-end questions relating to The University of Texas at
Austin.

General Perceptions  

The first questions that were asked about The University of Texas at Austin allowed
the survey participants to articulate their perceptions in their own words.  Three open-end
questions were posed to the survey participants:

For the next few questions, I’d like you to think only about The University of
Texas at Austin.   What’s the first thing that comes to mind when you think
about The University of Texas at Austin?

What do you think are the major strengths of The University of Texas at
Austin?

What do you think are the major weaknesses of The University of Texas at
Austin?

Top-of-Mind Associations

When asked to report the first thing that comes to mind when thinking about The
University of Texas at Austin, the most frequently occurring response referred to some aspect
of the football program.  Approximately 19 percent of the survey participants specifically
mentioned “football.”  Sports, and athletic symbols (i.e., Longhorns, Bevo), were  mentioned
by an additional 15 percent of the survey participants.  Figure 3-1 contains the most
frequently mentioned responses to the question, “What’s the first thing that comes to mind
when you think about The University of Texas at Austin?”  Volume II of this report contains
a complete listing of all verbatim responses to this question.
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Figure 3-1: Top-of-Mind Association with The University
of Texas at Austin

Question wording:  What's the first thing that comes to mind when you think about The University of Texas at Austin?
Base: Survey participants who reported at least one association with The University of Texas at Austin.  
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Typical responses given by the survey participants when asked the top-of-mind
association question include:

• “Football.” 

• “Longhorns.”

• “Good academics and solid programs.”

• “Big school with lots of students.”

• “It is where the Capital is.”

Some of the responses to the “first thing that comes to mind” question varied
according to demographic characteristics.  That is, different background experiences and
demographic characteristics seem to have an impact on the public’s perceptions about what
symbolically encompasses The University of Texas at Austin.

“Football” was significantly more likely to be mentioned as the first thing that comes
to mind by males (25%) than by females (13%).  However, “Longhorns” and “sports” were
mentioned virtually equally by males and females.  In general, the higher the household
income, the more likely was a survey participant to mention “football” or some aspect of
sports.   Survey participants with annual household  incomes in excess of $25,000 were
significantly more likely to first mention “football” (20%) than were those from lower
income households (12%).  Survey participants with  household incomes above $50,000



1The percentage of survey participants mentioning an education attribute differed according to 
household income: it was 21% for survey participants with household incomes of less than $25,000,  14%
when household income was $25,000 to $50,000, and 7% when household income exceeded $50,000. 
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were significantly more likely to mention “sports” (20%) than were survey participants in
other household income categories (11%).  No significant differences were found across
education categories or age groups for mentions of either “football” or “sports.”  While
survey participants from alumni and non-alumni households were equally likely to mention
“football,” survey participants from alumni households were significantly less likely to
mention “sports” or the symbol “Longhorns” (9%) than were survey participants in non-
alumni households (16%).

“Good school” was significantly more likely to be mentioned by less-educated survey
participants (15%) than by those who had at least attended college (9%).  Household income
was inversely associated with mentions of “good school” or some other general education
attribute.1  No significant differences were observed across age categories, gender, or alumni
status.

“Bigness” (or “overcrowded”) was significantly more likely to be mentioned by
survey participants who were college graduates (13%) than survey participants not graduating
from college (5%).  Survey participants from alumni households were somewhat more likely
(12%) to mention “bigness” than were non-alumni households (6%).

Approximately three percent of the survey participants appeared to misidentify The
University of Texas at Austin.  Two percent of the survey participants seemed to associate
The University of Texas at Austin with The University of Texas System in that they provided
medical school-related responses or the like.  Another 1 percent seemed to confuse The
University with Texas A & M University; example associations included “agriculture” and
“veterinary school.”

Perceived Strengths

Of the 1003 survey participants, 712 (71%) were able to specify at least one major
strength of The University of Texas at Austin when asked the open-end question, “What do
you think are the major strengths of The University of Texas at Austin?”  Twenty-nine
percent of the survey participants was unable to identify any strengths of The University.

The 712 survey participants answering the strengths question mentioned a wide
variety of perceived strengths.  The most frequently mentioned perceived strength was
“faculty;” 15  percent of the survey participants answering the question gave this response.
“Academics” and the “athletics program” – particularly “football” – were also frequently
mentioned strengths (11% and 9%, respectively).

Three professional programs were frequently mentioned: the Business School (6%);
the Law School (4%); and the College of Engineering (3%).  No academic program,
department, or other school of The University was mentioned by 1 percent of the survey
participants.
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Figure 3-2: Perceived Major Strengths of
                        The University of Texas at Austin

Question wording:  What do you think are the major strengths of The University of Texas at Austin?
Base: Survey participants who mentioned at least one strength of The University of Texas at Austin.
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Figure 3-2 presents the most frequently mentioned strengths of The University of
Texas at Austin in response to the “strength” question.  A complete compendium of
perceived strengths is contained in Volume II of this report.

Typical responses given by the survey participants when asked about the major
strengths of The University of Texas at Austin include:

• “A great academic program as well as athletic department.”

• “Diversity of culture and opinions, quality of professors.”

• “Education there top quality, research, endowments and financial
assistance.”

• “Quality of faculty and curriculum.  Professional school, diversity of
student body, tuition is low, great libraries and great resources.

• “Good damn football.”

Perceived Weaknesses

When survey participants were asked to report what they perceived to be major
weaknesses of The University of Texas at Austin, 492 participants (49%) were able mention
at least one weakness.  A majority of the survey participants (51%) stated that they could not
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Figure 3-3: Perceived Major Weaknesses of
                    The University of Texas at Austin

Question wording:  What do you think are the major weaknesses of The University of Texas at Austin?
Base: Survey participants who mentioned at least one weakness of The University of Texas at Austin. 
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think of any weakness of The University of Texas at Austin; some of these survey
participants stated that The University simply did not have any weaknesses.

Among the 492 survey participants reporting a perceived weakness of The University
of Texas at Austin, 25 percent stated that the large size of The University was its major
weakness.  Figure 3-3 contains the most frequently cited perceived weaknesses of The
University of Texas at Austin.  Volume II of this report contains all of the individual
responses to the perceived weakness question.

Typical responses given by the survey participants when asked to identify the major
weaknesses of The University of Texas at Austin include:

• “It’s just so damn big.  There are way too many students for every
teacher.”

• “Liberal attitudes, anything is open to 18 year olds, drinking problem,
size, too big.”

• “Control the partying, the hazing and fraternities.  More emphasis on
academics; too much emphasis on football, partying and fraternities.”

• “The athletics, if you are a good athlete, it doesn’t matter about the
academics.  They will take anyone no matter what, if they can play, if
they are an athlete it doesn’t matter.”

• “Expensive; I can’t afford to send my daughter.”
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Opinions about UT

After the survey participants answered open-end questions about The University of
Texas at Austin, they were presented with a series of 13 statements about The University and
asked whether they agreed or disagreed with each statement.  Prior to presenting the
statements to the survey participants, the following introduction was read to them:

I’m going to read you a few statements about The University of Texas at
Austin, and I’d like you to tell me whether you strongly agree, somewhat
agree, somewhat disagree, strongly disagree or neither agree nor disagree
with each statement.

The University of Texas is one of the leading universities in the United States.

A University of Texas degree is highly valued.

Texans’ tax dollars are wisely used at The University of Texas.

The University of Texas should receive more financial support from the State
Legislature.

The University of Texas is critical to the economy of Texas.

The University of Texas provides students with the highest quality education
available.

The University of Texas should be a center of  information and expertise on
Latin America.

The University of Texas community is ethnically diverse.

The University of Texas is known more for its athletic programs than its
academic programs.

The University of Texas is affordable.

The University of Texas attracts the top students.

The University of Texas is available to qualified students of all social and
economic backgrounds.

The University of Texas is a warm and friendly place.

Although a “don’t know” option was available, it was not read to the survey
participants.  The 13 statements were presented in random order to the survey participants.
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Figure 3-4: Statements about The University of Texas at Austin
(Total Sample)

Question wording:  I'm going to read you a few statements about the University of Texas at Austin, and I'd like you to tell me whether 
you strongly agree, somewhat agree, somewhat disagree, strongly disagree or neither agree nor disagree with each statement.

Sample sizes are shown in parenthesis
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Figure 3-4 contains the percentages of survey participants who agreed or disagreed
with each statement.  Table 3-1 displays the percentages of survey participants who
responded to each statement, as well as the percentage distribution of responses for each
statement.  The statements in Figure 3-4 and Table 3-1 are presented in order of greatest
agreement among the survey participants.

Nearly all of the survey participants (94%) concurred that a degree earned from The
University of Texas at Austin is highly valued.  A substantial majority of survey participants
(more than 75%) also agreed with the following seven statements:

• The University of Texas provides students with the highest quality
education available.

• The University of Texas community is ethnically diverse.

• The University of Texas is one of the leading universities in the United
States.

• The University of Texas attracts the top students.

• The University of Texas is available to qualified students of all social
and economic backgrounds.

• The University of Texas is a warm and friendly place.

• The University of Texas is critical to the economy of Texas.
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Table 3-1
Perceptions of The University of Texas at Austin

Statement about The University Percent
Response

Strongly
Agree

Somewhat
Agree

Neither Somewhat
Disagree

Strongly
Disagree

A University of Texas degree is highly valued. 98% 61% 33% 2% 3% 1%

The University of Texas provides students
with the highest quality education available.

93% 46% 43% 5% 6% 1%

The University of Texas community is
ethnically diverse.

82% 50% 36% 7% 5% 2%

The University of Texas is one of the leading
universities in the United States.

96% 46% 39% 5% 7% 3%

The University of Texas attracts the top
students.

92% 38% 47% 5% 8% 2%

The University of Texas is available to
qualified students of all social and economic
backgrounds.

92% 45% 38% 2% 10% 5%

The University of Texas is a warm and
friendly place.

82% 46% 35% 10% 5% 4%

The University of Texas is critical to the
economy of Texas.

96% 45% 33% 5% 11% 6%

Texans’ tax dollars are wisely used at The
University of Texas.

81% 26% 45% 13% 9% 7%

The University of Texas should receive more
financial support from the State Legislature.

91% 36% 32% 9% 14% 9%

The University of Texas should be a center of 
information and expertise on Latin America.

92% 31% 37% 9% 16% 8%

The University of Texas is affordable. 85% 21% 46% 7% 14% 12%

The University of Texas is known more for its
athletic programs than its academic programs.

92% 29% 35% 8% 20% 8%

Although approximately two-thirds of the survey participants (67%) agreed with the
statement that The University of Texas is affordable, 26 percent disagreed with this
statement.  There were no observable significant differences in response across various
demographic groups regarding affordability. 

There are differences across groups, however, on the issue of receiving more funding
from the State Legislature.  A majority of survey participants (68%) believed The University
of Texas at Austin should receive more financial support from the State Legislature, but 23
percent believed otherwise.  Support for more funding from State government is, in part, a
function of household income, education, and age.  The greater the level of the survey
participants’ household income, the less support for more funding of The University from
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Figure 3-5: How Likely to Recommend The University of Texas at Austin

(Total Sample)

Question wording:  How likely would you be to recommend The University of Texas at Austin to 
a friend or family member planning to attend college -- would you be very likely, somewhat 
likely, not very likely, or not at all likely to recommend The University of Texas at Austin?
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the State Legislature.  Survey participants 55 years of age and older were less likely than
were younger survey participants to believe that The University should receive more
financial support from the State Legislature.  Survey participants who had attended at least
some college were also less likely than less-educated survey participants to believe that The
University should receive more state funding.

Sixty-four percent of the survey participants were in agreement with the statement
that “The University of Texas is known more for its athletic programs than its academic
programs.” However, 28 percent of the survey participants disagreed with the statement.
Males were significantly more likely than females to agree with the statement. 

Likelihood of Recommending The University

In order to assess the likelihood of survey participants’ recommending The University
of Texas at Austin, the following question was asked: 

How likely would you be to recommend The University of Texas at Austin to
a friend or family member planning to attend college – would you be very
likely, somewhat likely, not very likely, or not at all likely to recommend The
University of Texas at Austin?

The response percentages for each category of recommendation are displayed in
Figure 3-5.  A substantial majority of the survey participants (87%) indicated that they would
be at least somewhat likely to recommend The University of Texas at Austin to a prospective
college student.  Fifty percent stated that they would be very likely to recommend The
University.  Only  11 percent of the survey participants stated that they would not be likely
to recommend The University of Texas at Austin.
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Figure 3-6: How Likely to Recommend The University of Texas at Austin
by Education

Question wording:  How likely would you be to recommend The University of Texas at Austin to 
a friend or family member planning to attend college - would you be very likely, somewhat likely, 
not very likely, or not at all likely to recommend The University of Texas at Austin?
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Education was inversely related to the likelihood of recommending The University
of Texas at Austin to prospective students.  Figure 3-6 reveals that the more education a
survey participant had, the less likely was the tendency to recommend The University.  As
might be expected, survey participants from alumni households were significantly more
likely to recommend The University than were survey participants not from alumni
households.

Perceived Impact of UT

In order to gauge survey participants’ perceptions about the possible impact that The
University of Texas at Austin  may have on the State of Texas and on their personal lives,
the following questions were asked:

Do you think that The University of Texas at Austin has a positive or negative
impact on the State of Texas?

Do you think that The University of Texas at Austin has a positive or negative
impact on your life or on you personally?

For each question, if the response was “positive,” a follow-up question was asked:
“Is that impact very  positive or somewhat positive?”  If the response was “negative,” the
follow-up question was: “Is that impact very negative or somewhat negative?”  After
answering each two-part question, survey participants were asked the open-end question:
“Why do you say that?”
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Figure 3-7: Perceived Impact of The University of Texas at Austin
(Total Sample)

Question wording:  Do you think that The University of Texas at Austin has a positive or negative impact...on the state of Texas ? / 
...on your life or on you personally?  Is that impact very (positive, negative) or somewhat (positive, negative)?
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Figure 3-7 presents a graphic comparison of the survey participants’ perceptions
regarding the impact of The University of Texas at Austin on the State of Texas and on them
personally.  A substantial majority of the survey participants (65%) stated that The University
of Texas at Austin had a “very positive” impact on the State of Texas; an additional 28
percent indicated that The University had a “somewhat positive” impact on the State.
Simultaneously, though, a majority of the survey participants (57%) volunteered the opinion
that The University of Texas at Austin had “no impact” on their personal lives; only 17
percent believed that The University had a “very positive” impact.

Perceptions about the impact of The University of Texas at Austin on one’s personal
life appear to be a direct function of familiarity with The University.   Survey participants
from alumni households and those whose relatives had attended The University were
significantly more likely to believe that The University of Texas at Austin had a positive
impact on their lives (56%) than were those survey participants from non-alumni households
(29%).

When asked “why do you say that” after indicating the extent to which they believed
The University of Texas at Austin had an impact on the State and on them personally, survey
participants provided a wide range of reasons.  Responses supporting a positive impact on
the State focused on economic considerations, contribution to the general reputation of
Texas, and the provision of State leaders.  Responses suggesting a positive impact on
personal life focused on experiences related to attendance at The University.
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Figure 3-8: Advice to the President of The University
 of Texas at Austin

Question wording:  If you could advise the president of The University of Texas at Austin to make just one change 
to help the University become a better university or serve you better, what would be your recommendation?
Base: Survey participants offering advice to the president of The University of Texas at Austin.
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Advice to the President

Survey participants were asked what advice they would offer the president of The
University of Texas at Austin if given the opportunity.  This was done by means of an open-
end question:

If you could advise the president of The University of Texas at Austin to make
just one change to help The University become a better university or serve
you better, what would be your recommendation?

As Figure 3-8 reveals, the most frequent recommendation expressed to the president
of The University of Texas at Austin was to make The University more affordable to
students; 18 percent of the survey participants mentioned “affordability” or “lower tuition.”
A closely related response was “financial assistance for students.”  Thirteen percent of the
survey participants provided a response that was categorized as “financial assistance.”
Together, these two responses represented more than thirty percent of the advice that the
survey participants would offer the president.
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Typical responses given by the survey participants when asked to provide advice to
the president of The University of Texas to make it a better university include:

• “Get out and meet the students.  Just don't sit up in your offices and
collect grants.  Let the students know where you came from, ask them
questions.”

• “Make it more affordable to middle and lower class.”

• “They need to give more academic scholarships to the students that are
deserving that don't have the financial ability.  My son couldn't get a
loan because he lived at home and we couldn't send him there because
it's too expensive.”

• “Make it available to all who want to attend.”

• “Focus on academics not athletes.”

Insights

Among Texas adults, The University of Texas at Austin is frequently associated with
athletics, especially football.  More than 30 percent of the survey participants mentioned
either “football” or some aspect of sports when they were asked about the first thing that
comes to their mind when thinking about The University of Texas at Austin.  Perceived
strengths of The University include “good faculty,” “academics,” and “football.”  Three
professional schools were also frequently mentioned as being among The University’s
strengths: the Business School, the Law School, and the College of Engineering.  Perceived
weaknesses include the size of The University, its party atmosphere, and an emphasis on
sports over academics.  More Texas adults mentioned strengths than weaknesses.  The ratio
of the percentage of survey participants mentioning a perceived strength compared to a
perceived weakness was 1.4.

Nearly all Texas adults believe that a degree from The University of Texas at Austin
is highly valued.  Substantial majorities also believe that The University provides students
with the highest quality education available and that The University community is ethnically
diverse.

An important metric of public opinion is the extent to which the public is willing to
make a recommendation about a particular subject or topic.  Eighty-seven percent of Texas
adults are willing to recommend The University to a friend or family member planning to
attend college.

The most frequently offered advice to the president of The University of Texas at
Austin relates to finances.  Approximately 30 percent of Texas adults would like the
president to make The University of Texas at Austin more affordable.



1The 10-point rating scale ranged from the “not at all useful” (“1") to “very useful” (“10").  The
sources were presented to the survey participants in random order.

2The lowest ratings of 1 through 5 have been aggregated and are presented on the left half of the
graph; ratings of 8, 9, and 10 are presented on the right half. Ratings of 6 and 7 are not displayed in the
figure.
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Section 4

Sources of Information about The University

This section of the report presents the results from asking survey participants to
evaluate the usefulness of various communication vehicles for conveying information about
The University of Texas at Austin.  Survey participants were asked to rate, on a 10-point
rating scale, how useful they considered each of seven sources of information for providing
information to the public about The University of Texas at Austin.1  The sources of
information were:

Direct mail from The University

Television coverage of The University

Radio coverage of The University

The Internet

The University’s website

Word of mouth from friends and relatives

Newspaper and magazine coverage of The University

The question  wording used for the rating scale was:

As I read you some sources of information, I’d like you to tell me whether you
think each source would or would not provide useful information about The
University of Texas at Austin.  As I read each source, please use a 10-point
scale–where 1 means it is not at all useful and 10 means very useful.  On a
scale of 1 to 10, how useful would you find....(for providing information
about The University of Texas at Austin)?

Figure 4-1 reports the percentages of survey participants assigning  the lowest ratings
(1 to 5) and the highest ratings (8, 9, and 10)  to each of the seven sources of information.2

Two related sources of information received the highest ratings: The University’s website
and the Internet.  Nearly four-fifths of the survey participants provided ratings of 8 or higher
on the 10-point rating scale for these two sources of information, with a majority of the
ratings being “10.”  Only 11 percent of the survey participants assigned low usefulness
ratings to The University’s website and the Internet.
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Figure 4-1:  Usefulness of Information Sources
(Total Sample)

Question Wording:  I'd like you to tell me whether you think each source would or would not provide useful information 
about The University of Texas at Austin.  As I read each source, please use a 10-point scale–where 1 means it is not 
at all useful and 10 means very useful.  On a scale of 1 to 10, how useful you would find...

Sample sizes are shown in parenthesis
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In addition to the “high tech” communication sources, “word of mouth from  friends
and relatives” was highly rated by 68 percent of the survey participants.  However, 17 percent
of the survey participants assigned low ratings to this source of information.

Fifty-eight percent of the survey participants rated television coverage as highly
useful and 52 percent rated print (newspaper and magazine) coverage as highly useful.
Simultaneously though, more than a quarter of the survey participants considered these two
sources to be of little use for conveying information about The University of Texas at Austin.
Direct mail was highly rated by 51 percent of the survey participants; 30 percent of the
survey participants provided low ratings.  Radio coverage received the lowest ratings on the
usefulness scale.  Equal percentages of survey participants provided low ratings (40%) and
high ratings (39%) regarding the usefulness of  radio coverage.

It is not surprising that survey participants’ perceptions of the usefulness of the
Internet are, in part, a function of age.  Survey participants aged 55 and older were
significantly less likely to consider the Internet as a useful source of information about The
University of Texas at Austin than were younger survey participants.  Females were
significantly more likely than were males to rate the Internet as highly useful as a source of
information about The University.  The perceived importance of The University website and
the Internet did not differ as a function of education.
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The usefulness of direct mail was inversely related to education.  The greater the level
of education, the less useful direct mail was considered to be as a source of information about
The University.  The youngest age cohort (18 to 34 years of age) rated the usefulness of
direct mail significantly higher than did the older age cohorts of  survey participants.

Insights

The Internet and The University’s website are considered to be the most useful
sources of information about The University of Texas at Austin.  In this information age, the
value of the Internet as a vehicle for communication is likely to increase and continue to
serve as an even more important conduit of information about The University.

Word of mouth communication is also perceived as an important source of
information about The University.   This finding is reinforced by the responses to the open-
end question that asked survey participants to provide reasons for identifying particular
leading universities.   Many survey participants indicated that “my friends told me” or “I
know someone that goes there” as the basis of their responses.  Direct mail is considered
more useful by younger adult Texans than by older Texans.
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Appendix A

Methodology

Questionnaire

The questionnaire used in the survey was designed to reliably and objectively measure the
Texas public’s (1) perceptions of the best universities in the United States as well as its evaluations
of a specific set of universities; (2) opinions regarding certain characteristics or factors that can be
used to define the best universities in the United States; (3) opinions and perceptions of The
University of Texas at Austin; and (4) perceptions of the usefulness of specific communication
vehicles for disseminating information about The University of Texas at Austin.  The questionnaire
was pretested through telephone interviews with 25 randomly selected individuals residing in Austin,
Dallas, and Houston.

Sampling

The population designated for this project consisted of adults (individuals 18 years of age or
older) residing in Texas.  The sampling frame used for the survey consisted of telephone numbers
of Texas households.  In order to ensure representation of unlisted telephone numbers, 80 percent
of the telephone numbers were RDD (random digit dial) numbers; the remaining 20 percent were
listed telephone numbers.  All telephone numbers were randomly selected in proportion to the
number of working residential telephones within each of the 20 Texas area codes.  The total sample
was organized into sample replicates, with each replicate consisting of 100 telephone numbers and
each preserving the proportionate distribution of area codes for residential telephone numbers.  All
of the telephone numbers from a single replicate were called before another replicate was used.  This
procedure ensured that proportional internal telephone area code representation of households was
maintained throughout the data collection process.

Data Collection

Telephone interviewing was conducted between November 15 and December 18, 2002.
Interviewing took place all days of the week during all part of the day.  A total of 1003 randomly
selected Texas adults participated in the survey.  To ensure objectivity, survey participants were not
told that the survey was sponsored by The University of Texas at Austin.  Bilingual interviewers
were used where appropriate, and standard, accepted research procedures and techniques were
employed.  Consequently, the results of the survey should be considered representative of Texans’
opinions and perceptions regarding higher education generally, and The University of Texas at
Austin specifically.  The survey’s overall participation rate was 22.3 percent.  The average time
duration of each interview was 16 minutes.
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Data Analysis

After the data were collected, the demographic characteristics of the survey participants were
compared with U.S. Census 2000 data for Texas.  The demographic characteristics of the sample
matched the U.S. Census demographics with the exception of education.  The average educational
level of the survey participants was higher than the average level of education recorded by the U.S.
Census for Texas.  This disparity was a direction function of the relationship between level of
education and the likelihood of refusing to participate in the survey.

Follow-up research was conducted to investigate the potential impact of this relationship.
Some of the individuals who refused to participate indicated that they could not participate because
they knew very little about higher education.  Similarly, some of the individuals who agreed to
participate decided to terminate the interview before it was completed because of their lack of
knowledge regarding higher education.  As might be expected, the majority of the individuals
refusing to participate possessed less education than the individuals who participated in the survey.
Consequently, sample data were somewhat skewed by education; survey participants tended to be
disproportionately college educated.  To ensure adequate representation of the less-well educated,
the data were balanced to mirror the distribution of education in Texas from the U.S. Census data.

Credits

The survey data for this project were collected and processed by AustinTrends, under the
direction of Dr. Thomas O. Jukam.  Overall management of the project was performed by The
Bureau of Business Research at the McCombs School of Business, The University of Texas at
Austin.
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Appendix B

Survey Questionnaire

Hello, my name is ____ from Opinion Research Services.  We are conducting a public opinion survey
about higher education and universities in this country.  We are not selling any products or services. 
May I please speak with the (rotate: male, female) head of household?

1. When you think about the best universities in the United States, what universities come to mind?
(Probe: Any others?  Record all mentions)

_____________________________________     _____________________________________
(1st mentioned)                                                           (2nd mentioned)

_____________________________________     _____________________________________
(3rd mentioned) 

_____________________________________     _____________________________________

_____________________________________     _____________________________________

_____________________________________     _____________________________________

2. a.  What is it about [1st university named] that makes it one of the best universities?

_____________________________________________________________________________
(Probe: Any thing else?)

_____________________________________________________________________________

b.  And what is it about  [2nd university named] that makes it one of the best universities?

_____________________________________________________________________________
(Probe: Any thing else?)

_____________________________________________________________________________

c.  And what is it about  [3rd university named] that makes it one of the best universities?

_____________________________________________________________________________
(Probe: Any thing else?)

_____________________________________________________________________________
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3. Different people have various ideas about what characteristics or factors are important in
defining the best universities.  As I read you a list of some of these characteristics, I’d like
you to tell me how important each one is in making a university great.  For each
characteristic I mention, I'd like you to think of a 10-point scale where 1 means "Not at all
Important" and 10 means "Very Important."  In thinking about what makes a university great,
on a scale of 1 to 10, how important is it that a great university ...

                [Rotate]                                                                                                                          Importance
                                                                                                                                                              Not at all                                                    Very
                                                                                                                                                              Important                                              Important 

a. Provides the highest quality education for its students . . . . . .

b. Conducts research and makes new discoveries that benefit
society . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

c. Builds new generations of leaders . . . . . . . . . . . . . . . . . . . . . . . . . . .

d. Contributes to economic growth . . . . . . . . . . . . . . . . . . . . . . . . . . . .

e. Attracts major research grants & funding from government

f. Develops new technologies for industry . . . . . . . . . . . . . . . . . . . . .

g. Performs scientific research that improves health . . . . . . . . . . .

h. Provides opportunities for life-long education and career
development . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

i. Offers reliable information and expertise to government . . . .

j. Promotes an appreciation of culture and the arts . . . . . . . . . . . .

k. Makes information and learning resources available to the
public through the internet . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

l. Builds character and promotes ethical behavior . . . . . . . . . . . . .

m. Promotes an ability to get along with people of different
cultures and backgrounds . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

n. Improves public schools . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

o. Promotes responsible citizenship . . . . . . . . . . . . . . . . . . . . . . . . . . . .

p. Attracts the best faculty to teach students . . . . . . . . . . . . . . . . . . .

q. Attracts the best faculty to conduct research . . . . . . . . . . . . . . . .
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Now I’m going to read you the names of some universities, and for each one that I name, I would
like you to rate to what extent you believe it is a leading university.  For your response, please use a
10-point scale--where 1 means it definitely is not a leading university and 10 means it definitely is a
leading university.  First, let me read you the names of the universities that you will be rating. 
(Read the university names before the rating task)

4. On a scale 1 to 10, what is your rating of  ...
[Rotate]

                                                                                                                                       Leading University
                                                                                                       Definitely not                                       Definitely

a. Harvard University . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

b. Rice University . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

c. Stanford University . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

d. University of Notre Dame . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

e. University of California at Berkeley, i.e., Cal Berkeley . .

f. University of Illinois . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

g. University of Wisconsin at Madison . . . . . . . . . . . . . . . . . . . . .

h. The University of Texas at Austin . . . . . . . . . . . . . . . . . . . . . . .

i. University of Michigan . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

j. University of Oklahoma . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

k. University of California at Los Angeles, i.e., UCLA . . . . .

l. Texas A & M University . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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5. For the next few questions, I’d like you to think only about The University of Texas at Austin.  
What’s the first thing that comes to mind when you think about The University of Texas at Austin?

___________________________________________________________________________ 

6. What do you think are the major strengths of The University of Texas at Austin?

___________________________________________________________________________

___________________________________________________________________________ 
(Probe: Anything else?)

7. What do you think are the major weaknesses of The University of Texas at Austin?

___________________________________________________________________________ 

___________________________________________________________________________
(Probe: Anything else?)
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8. Now I’m going to read you a few statements about The University of Texas at Austin, and I’d
like you to tell me whether you strongly agree, somewhat agree, somewhat disagree, strongly
disagree or neither agree nor disagree with each statement:
[Rotate set of statements a-g and h-m]

                                                                                                         Strongly         Somewhat         Neither          Somewhat        Strongly
                                                                                                                            Agree              Agree       Agree/Disagree     Disagree         Disagree

a. The University of Texas is one of the leading
universities in the United States . . . . . . . . . . . . . . . . . . . .

b. A University of Texas degree is highly valued . . . . . .

c. Texans’ tax dollars are wisely used at The
University of Texas . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

d. The University of Texas should receive more
financial support from the State Legislature . . . . . . . .

e. The University of Texas is critical to the economy
of Texas . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

f. The University of Texas provides students with the
highest quality education available . . . . . . . . . . . . . . . . . .

g. The University of Texas should be a center of 
information and expertise on Latin America . . . . . . . .

_________________________________________________________

h. The University of Texas community is ethnically
diverse . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

i. The University of Texas is known more for its
athletic programs than its academic programs . . . . . .

j. The University of Texas is affordable . . . . . . . . . . . . . . .

k. The University of Texas attracts the top students . . .

l. The University of Texas is available to qualified
students of all social and economic backgrounds . . .

m. The University of Texas is a warm and friendly
place . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
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9. How likely would you be to recommend The University of Texas at Austin to a friend or family member
planning to attend college–would you be very likely, somewhat likely, not very likely, or not at all likely to
recommend The University of Texas at Austin?

    9 Very Likely      9 Somewhat likely      9 Not very likely     9 Not at all likely        9 DK 
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10. Do you think that The University of Texas at Austin
has a positive or negative impact on the State of Texas?      9 Positive      9 Negative     9 None    9 DK 

[If “Positive” or “Negative” ask:]
a. Is that impact very (positive, negative) or somewhat (positive, negative)?
       9 Very Positive      9 Somewhat Positive      9 Somewhat Negative     9 Very Negative         9 DK 

Why do you say that? ___________________________________________________________

_____________________________________________________________________________

11. Do you think that The University of Texas at Austin has a
positive or negative impact on your life or on you personally?   9 Positive    9 Negative    9 None    9 DK

[If “Positive” or “Negative” ask:]
a. Is that impact very (positive, negative) or somewhat (positive, negative)?
       9 Very Positive      9 Somewhat Positive      9 Somewhat Negative     9 Very Negative         9 DK 

Why do you say that? ___________________________________________________________
 

12. If you could advise the president of The University of Texas at Austin to make just one change to
help The University become a better university or serve you better, what would be your
recommendation?
_____________________________________________________________________________

_____________________________________________________________________________

_____________________________________________________________________________

13. As I read you some sources of information, I’d like you to tell me whether you think each source
would or would not provide useful information about The University of Texas at Austin.  As I
read each source, please use a 10-point scale–where 1 means it is not at all useful and 10 means
very useful.  On a scale of 1 to 10, how useful would you find....(for providing information about
The University of Texas at Austin)?  [Rotate]

                                                                                                                                                   Not at all                                            Very 
                                                                                                                                         useful                                             Useful
 

a. Direct mail from The University . . . . . . . . . . . . . . . . . . . . . . . .

b. Newspaper and magazine coverage of The University . .

c. Television coverage of The University . . . . . . . . . . . . . . . . . .

d. Radio coverage of The University . . . . . . . . . . . . . . . . . . . . . .

e. The Internet . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

f. The University’s website . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

g. Word of mouth from friends and relatives . . . . . . . . . . . . . .
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Now, in order to represent all groups fairly, we need to ask you just a few questions about yourself.

14. What is the highest level of education you have completed? 
(Do not read categories, but code by responses. )

9  Grade school (8 or less/none)
9  Some high school
9  High school grad
9  Vocational/technical
9  Some college
9  College grad
9  Some graduate work        
9  Advanced degree
9 other: _____________________________________________________

15. Have either you or someone in your family
attended The University of Texas at Austin?            9 Yes          9 No

[If ‘YES’, ask:]
16. Who attended?  (check all that apply)    9 Self    9 Spouse/SO    9 Child     9 Parent     9 Other relative

17. About how many years have you lived in Texas?   __________

[If less than 10 years, ask:]
18.  And from what state did you move? ______________________________

19. What is the zip code of your current residence?   _____________________________

20. How many people, including yourself, currently live in your home? __________

[If more than one person lives in household, ask:]
21. Do any children under age 18 currently live with you?        9 Yes         9 No

22. Do you have any children currently enrolled in a college or university?         9 Yes         9 No

[If children currently in college, ask:]
23. And what college or university is that?_________________________________________

Any others?______________________________________________________________

24. What is your occupation? ______________________________________________________
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25. Are you single, married, divorced, separated, or widowed?

                                  9  Single       9  Married        9  Divorced/Separated         9   Widowed       9 (refused) 

26. What is your year of birth? ________

   [If refuse YOB, ask:]
  a. In which of the categories does your age fall: (circle response)

18 to 24;   25 to 34;   35 to 44;   45 to 54;   55 to 64;  or  65 and older?

27. Which of the following income categories comes closest to the total yearly income (before
taxes) of all working members of your household?  Just stop me when I come to the group in
which your total combined income falls:  (Read the categories)

9  $10,000 or less
9  $10,001 to $25,000
9  $25,001 to 50,000
9  $50,001 to 75,000
9  $75,001 to 100,000
9  $100,001 to 125,000
9  $125,001 to 150,000
9  more than $150,000

   9 (refused)

28. What is your ethnic background? (African-American, Hispanic, Asian, White)

   9  African-American
   9  Hispanic (Spanish origin)

    9  Asian-American
   9  White
   9  Other: ____________________
   9  (refused) 

29. And finally, are you male or female?     9  male        9 female

In case my supervisor wants to check my work if        9 no / refused
necessary,  may I please have your first name?            9 yes  (name:_______________________)

Thank you very much for your time!

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 

Interviewer: ___________________________        Time End: _______      Total Time: ________

Sample ID #: ______________        Sample Page # ________      Sample Rep # _______

Phone Number Dialed: _______________________________      Date of Interview: ___________


