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Current™® Facts & Figures

e More than 300 million active users

— 70% outside of the U.S. (available in 70+ languages)
— Fastest growing demographic is 35+

* A highly engaged audience
— 50% of users log in to Facebook on any given day
— More than 45 million status updates daily
— More than 2 billion photos and 14 million videos uploaded monthly
— More than 3 million events created monthly
— More than 45 million active user groups
— 20% of users access the site from their mobile devices

*Growing by the minute...



Opportunities for Brands & Institutions
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*40% of people have become a “fan” of a
brand on Facebook or MySpace; higher
among 35-44 yr. olds (52%)

* More than 10 million Facebook users
become fans of Pages each day
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° 350’0()()4- active Facebook apps WITHOUT EVER LEAVING FACEBOOK!
*70% of users engage with apps Ao ant ace '
* Most are non-branded, but some

companies have seized the opportunity




Primary Reasons People “Fan” Brands

exclusive Offers or Deals | NI I 355

Current Customers | [ 32.9%
Interesting or Entertaining Content | [N 18.2%

People They Know are Fans [N 6.2%

Service, Support or Product news - 5.0%

~

Other [ 0.7%
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Great Case: Starbucks

facebook  Home Profile Friends Inbox Kristen Wiey  Settings  Logout

Starbucks _‘%3 Become a Fan J

wall Info Photos Discussions Around The World Events »

Q, Filters
Swotantra Tamot This message go to all partners working in starbucks, Let all
the customers feel special. sTaRbUcKs - To inspire and nurture the human spirit -
one person, one cup, and one neighborhood at a time

o - Report

-

Gemma Vernem-warner mocha lite frapachinoi!i!
18 min ago - Report

Folow Starbucks on T

hittp: [ ftwitter . com/Starbuck

g John Christian What is good to Drink at Starbucks? I always get the Caramel
Fraps
»

o - Report

Joyce Lee i love to meet n chat wiht my frens at startbucks.

o - View Feedback (4) * Report

Information

|

1971 im Seattle’s Pike Place Markst Efizabeth Cook I am the number one fan. They have my drink waiting for me
when they see me coming!

o * Report

Tara Leonhard Starbucks, what else is there to say, STAR!!

oo * Report

Sylvain Cherrier We have not the same in France !!!

ites ago - Report

o

Sylvain Cherrier So good Starbucks !!!

ago * Report

Madison Limpus | live on starbuck’s could not live without it
5% minut o - Report

Favorite Pages

oot . Abdul Karim Ahmed zionist freaks .....
2Pages See Al i

Emd
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5.1 million fans

* Ran several ad campaigns to
boost fan base

* Frequently offers giveaways,
including the successful ice
cream application

* Ranked the No. 1 most-
connected brand by Altimeter
Group




Great Case: Coca-Cola

facebook  Home Profile Friends Inbox Kristen Wiey  Settings  Logout

ﬁ Coca-Cola |_’E.§1, Become a Fan

wall Info  Coca-Cola Feeds Photos Discussions  »

: 2 Star in a Coca-Cola Commercial

Upload a video of yourself creating the "Sounds of Coca-Cola"”

O Audition Now

When you upload, other Fans can remix under@ Creative Commons  Learn Mare refreshing feeds

DAYS LEFT

| A new spmon
an old classic.

Check out our new “Spin the
Coke Bettle™ app for the
iPhone and iPed Touch.

Click here and get lucky!

Fan Highlights

Photos

4 million fans (top product page
on Facebook)

* Created by two fans who now
run the page with backing from
Coke

* Features regular promotions

* Links to Coke’s other social media
communities

* Includes section for fan photos




Great Case: Adidas

facebook Home Profile Friends Inbox Kristen Wiey ~ Settings  Logout

adidas Originals | % BecomeaFan |

“ ‘ wall  Info Your Area Photos Video Events

v Just Fans
adidas

wie adidas Originals is inviting you to join a special event today: The Moving Stars and
=l Earth for Water event is a World premiere artistic
Suggest to Friends -2 experience which will be presented via Live Webcast on ONE DROP's website
(http://waww.onedrop.org) next October 9, at 8:00 p.m....Read More +
Fans I_Jaccés a I'eau pour tous | Fondation One Drop
6 0f 2,123,501 fans See Al Sl abz ol

ﬂ October 9 at 3:41am - Share
£ 1,468 people like this.

£ view all 72 comments

Greinacher
Ae adidas Originals On October 30th, adidas Originals will be celebrating with our
L Pl fricnds at Neighborhood for their 15th anniversary. If you're in Tokyo, don't miss
- -50  this opportunity.
Favorite Pages

sary supported by adidas
1Page See All

EY 1,241 people like this,

£ View all 72 comments

adidas Originals On Wednesday, we held a special event in LA to celebrate the
launch of the adidas Originals by Originals David Beckham design by J. Bend
Collection. Sport and stvle ican, David Beckham and designer James Bond were

e

:

e 2.1 million fans

e Features a “Your Area” tab
that populates with localized
content

e Features an abundance of
photos and videos

e Updates a few times per
week




facebook Home Profile Friends Inbox KristenWiey  Setings  Logout

Great Case: Best Buy

Best Buy %, Become a Fan !

wall Info  Shop + Share  Gift Ideas  Twelpforce Events »

A i e, I - EETR

Become a fan of Best Buy today!
Shop for products and then...

+ them with or [JEAFGI{=3 from your Facebook friends

* 1 million fans

* Solicits feedback from
consumers

* Enables visitors to get
feedback on items from
Facebook friends before
purchasing

 Features “shop and share”
and “gift idea” applications

» Connects fans to stores
through dedicated tab




Other Brands to Watch (Per Facebook)

o Skittles

e Pringles
 PapaJohn’s

* Jarget

e Ben & Jerry’s
 Warner Brothers
* Virgin America
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Top 10 Tips

For Building an Engaged Facebook Fanbase

Start with a strategy and assign dedicated, passionate Page managers
Use multiple tabs and add applications to enhance the experience

Promote the Page aggressively through existing channels, and consider
Facebook ads for a faster rise

Create a “conversation calendar” and update often, but not too often (good
rule of thumb is 2-3 times per week)

Moderate comments and respond to fans

Give fans what they want!
— Exclusive offers
— Interesting and entertaining content

Run creative contests to drive engagement and growth (but be sure to heed
Facebook’s new guidelines)

Post photos and videos and encourage fans to post, too
Create Events, Discussion Boards and Groups
Use Facebook Insights to measure and improve



Questions?
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